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Employment opportunities created by tech companies and digital 
platforms help absorb the labor force – ensuring food and shelter 
to those who otherwise would be jobless. We should nevertheless 
avoid getting caught up in the overwhelmingly positive narrative 
of the platform economy – as the mission behind a platform it-
self can determine who actually benefits and which direction this 
growth is heading towards. 

Through JUSTIN Development Review ( JDR) December 2022 Issue, 
we seek to cover “The Lives Under The Platform Economy.” We 
hope you can recognize the not-so-positive facets of the platform 
economy and eventually contemplate what we could do to improve 
the system.

This is the seventh and last issue of JDR, at least for the time be-
ing. The Year 2023 will be dedicated to extending JUSTIN’s mission 
from initially concerned with delivering thoughts and analysis re-
garding social justice and ensuring that writing could be an acces-
sible skill for anyone to also about ensuring that ‘writer’ can be a 
financially stable profession. 

For the time being, we hope you enjoy reading “The Lives Under 
The Platform Economy”. 

Until next time.
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To Lessen Tech 
Firm Layoffs, 
Government 
Monitoring Is Key

jXXXXXXXMillions of jobs are created by 
technology, but this growth spur is 
soon followed by layoffs at a higher 
than in the non-tech industries. Top-
down solutions are needed to protect 
workers.

Editorial

The widespread layoffs by tech companies 

and start-ups happening during the clos-

ing of 2022 should be an alarming event 

for policymakers. We are seeing the tendency of 

tech firms to engage in overhiring sprees only to 

dispose of the workers when the expansion goal 

is achieved. For instance, Amazon is planning to 

lay off about 20 thousand of its employees. Meta 

terminated the employment of more than 11,000 

employees in early November and imposed a hiring 

freeze until the first quarter of 2023. If tech compa-

nies close their doors to new workers, it becomes 

difficult to find a job substitute, which can result in 

a long period of unemployment.

Governments need to correct this issue from both 

sides of labor and companies. In order to support 

and protect labor, unemployment insurance is 

required to protect workers in the short term, 

allowing them to cope with unemployment while 

looking for a new job. Unemployment insurance 

is generally higher in advanced economies than in

emerging economies. However, we still have coun-

tries like the United States, the United Kingdom, 

and the Republic of Korea whose spending on un-

employment protection is lower than most coun-

tries than provide such benefits. This is especially 

difficult in times when the number of quality jobs 

available is not equal to the number of people look-

ing for jobs. Good unemployment insurance should 

also consider the worker's condition at the time of 

layoff. The evidence of Meta's recently laid-off em-

ployees who were on maternity leave within days 

of her due date clearly demonstrates the failure of 

the employment termination decision to consider 

the nature of what needs to be insured. Besides, this 

shows a gender-blind nature of layoff decisions. De-

cent unemployment insurance should incorporate 

these gendered consequences of involuntary unem-

ployment for women on maternity leave or about to 

enter one when they were fired.

From the side of firms, governments should monitor 

tech companies still in their 'okay' status and look for

Picture by nappy

https://www.forbes.com/sites/qai/2022/12/12/startup-podium-adds-to-the-growing-list-of-tech-layoffs/?sh=4339de9e5324
https://www.forbes.com/sites/qai/2022/12/07/meta-layoffsfacebook-continues-to-cut-costs-by-cutting-headcount/?sh=50179b028456
https://www.ilo.org/wcmsp5/groups/public/---dgreports/---inst/documents/publication/wcms_723778.pdf
https://www.ilo.org/wcmsp5/groups/public/---dgreports/---inst/documents/publication/wcms_723778.pdf
https://ssri.psu.edu/news/us-spends-less-nearly-every-country-unemployment-thats-why-people-cant-get-jobs
https://ssri.psu.edu/news/us-spends-less-nearly-every-country-unemployment-thats-why-people-cant-get-jobs
https://www.businessinsider.com/meta-layoff-email-facebook-maternity-leave-2022-11?r=US&IR=T
https://www.businessinsider.com/meta-layoff-email-facebook-maternity-leave-2022-11?r=US&IR=T
https://www.pexels.com/photo/man-wearing-black-polo-shirt-and-gray-pants-sitting-on-white-chair-935977/
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early warning signs. Governments need to protect 

workers being laid off and those that might be 

laid off if the unexpected occurs. Rather than just 

seeing start-ups' growth and labor force absorption 

as positive occurrences, there needs to be scrutiny 

of the business scale, the quality of jobs provided, 

and the terms of the job contract.

Secondly, there needs to be a regulation regarding 

how long in advance companies should inform the 

workers regarding the intention of restructuring. 

It has become increasingly common for tech 

employees to only receive information about 

their termination of employment once they get 

an email or when they cannot log in to work. This 

exposes workers to a moment of stress and mental 

breakdown that is detrimental to their overall well-

being.

Thirdly, tech companies should be more precise 

about the longevity of the position they seek to 

fill. Many employees were given full-time jobs 

only to be dismissed later without warning. Tech 

firms also seem unable to differentiate between 

a short-term, temporary increase in demand 

and continuous growth. A recent example is the 

engagement of tech firms in full expansion mode 

during the COVID-19 pandemic because of the 

significant shift of economic activities to online 

platforms. But when the pandemic restrictions 

were lifted, demand dropped, and companies were 

pushed to rethink their business needs. The data 

captured by Layoffs.fyi shows that nearly 1,000 

tech companies laid off their employees in 2022. 

Governments must regularly monitor tech 

companies' hiring practices and contracts and 

sanction those that engage in overhiring practices. 

A training toolkit on establishing fair recruitment 

processes by ILO describes the importance of 

Government institutions in recruitment monitoring. 

Still, it mainly concerns human rights abuses such 

as high recruitment fees, emotional and physical 

violence, or omission of information. It is necessary 

to take this monitoring one step further by ensuring 

firms do not over-promise the term of employment.

Employees can always be adaptable, improve their 

skills, revise their resumes, and even build a strong 

network. But the underlying problem here is the 

way tech companies treat employees. If a top-down 

solution is not implemented, then we will always 

see massive layoffs as a recurring problem every 

once in a while.

https://layoffs.fyi/
https://layoffs.fyi/
https://www.ilo.org/wcmsp5/groups/public/---ed_protect/---protrav/---migrant/documents/instructionalmaterial/wcms_682746.pdf
https://www.ilo.org/wcmsp5/groups/public/---ed_protect/---protrav/---migrant/documents/instructionalmaterial/wcms_682746.pdf
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The Underbelly of the 
Platform Economy — 
Can We Put A Price on 
Human interaction?
As more and more aspects of life become digital, what 
are we exchanging for greater convenience? Could 
platform economies that already determine the rules 
and parameters of our online activity come to shape 
our social, in-real-life activity as well? 

Melvyn Tang

Whether you want to order a taxi, look 

up a new restaurant or search for 

a video, chances are you are using 

some form of digital platform. With the examples 

of YouTube, Facebook, and Twitter, this is, in most 

cases, a technology company, through the use of 

algorithms and big data, that provides an online 

marketplace, whether that is to purchase and view 

physical goods or to gain access to a service such as 

entertainment. The ease with which we use digital 

platforms is unprecedented in human history; 

free at the point of use, even allowing content 

creators, self-made entrepreneurs, and the like to 

generate income for themselves with much lower 

barriers to entry. But what are we exchanging for 

this convenience? When, if ever, does it cross our 

minds how platforms, in particular social media 

platforms, shape behavior and norms?

The Market Makers
Digital platforms and the massive investment of 

capital into them over the last couple of decades 

are primarily driven by the hope for a new form of 

value creation – namely, the commercialization of 

products or services offered by individuals, packa-

ged in an entirely virtual service that connects 

the supply and demand sides of a marketplace en-

masse, creating a central destination to which 

buyers and sellers alike are drawn to. By creating 

a big data backend generated through user data on 

their content preferences, engagement patterns, and 

so on, the platform ensures that consumers seeking 

a particular service or product can be matched up 

with a suitable provider that matches their needs, 

whether that is based on locational or behavioral 

data. 

Platform economies are therefore made up of three 

components – the company which provides the 

digital platform and terms of use, the supply side 

made up of independent contractors, and the demand 

side made up of users. Through playing this role as an 

intermediary, platform companies have the ability to 

act as market-makers for things that previously may 

have been intangible. YouTube is a perfect example of 

this in the way it marketizes how much a 'creator' can 

grab an audience's attention by placing a numerical 

and monetary value on watch time, subscriber count, 

and engagement with content. Even though content 

creation is what YouTube is most known for through 

the 'employment' of creators on its platform, in real-

image: freepik.com
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https://library.fes.de/pdf-files/wiso/13164.pdf
https://library.fes.de/pdf-files/wiso/13164.pdf
https://library.fes.de/pdf-files/wiso/13164.pdf
https://library.fes.de/pdf-files/wiso/13164.pdf
https://support.google.com/youtube/answer/72851?hl=en
https://support.google.com/youtube/answer/72851?hl=en
https://www.pexels.com/photo/water-droplets-on-red-surface-5702341/
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ity, the service it provides is advertising for the 

businesses who wish to use YouTube's huge dataset 

to place their products in front of the consumers 

most likely to buy them. In this case, YouTube's 

platform creates a market in which attention 

itself becomes the traded commodity. Marrying 

up its vast supply of advertiser-creators with an 

increasing demand for new content, particularly 

as digital media becomes how consumers and 

businesses alike interact, turns the 'work' involved 

in traditional marketing and advertising into 

entertainment. As a result, YouTube creates a 

market for the products that its clients want to sell 

through the vehicle of attention-grabbing videos 

and now reels. 

All in all, platform economies are consumer data 

companies – taking the traditional format of selling 

goods or services from businesses to consumers, 

platforms streamline and tailor this process 

with a deep and detailed understanding of how 

consumers behave. Therefore, they can set the 

price, the incentives, and the rules of how users 

interact on their platforms, creating from scratch 

the parameters and workings of their respective 

markets.   

Selling Social Relations
Are there dangers to this kind of business model? 

Well, the speed at which platform companies have 

been able to scale should be an initial warning sign. 

The fact that platform economies are mostly virtual 

means that they are able to grow exponentially 

simply by attracting more users, while companies 

are responsible for the costs of maintaining and 

providing the incentives to use the said platform.  

In this way, there is a power imbalance. Just the act 

of watching a 5-minute video on YouTube or liking 

a post on Facebook multiplied by the millions of 

users informs that platform what the best way to 

capture your attention is to keep you in the loop

as a consumer. Individuals within the platform 

economy become a commodity, with every digital 

interaction being converted into a data point to be 

traded to platform stakeholders for the sake of its 

own profit and growth. 

Now, of course, this is what individuals consent to 

when signing up for the terms of use; it is generally 

known that platform companies will use your data 

to improve their offerings or tailor new products 

and services to meet consumer needs. What users 

cannot consent to, however, is the exploitation of 

social networks that occurs, what has been called the 

emergence of an "emotional capitalism” - defined 

by Han Byung-Chul in his book ‘The Burnout 

Society’ as a conversion of emotions into resources 

for increasing productivity, work and profit. Pre-

platform economy, a show of appreciation or 

expression of interest in something would be just 

that - a human interaction, simply raw emotion or 

feeling. Within the platform economy, that emotion 

is a signal, converted into information that triggers 

more content and more products and services. In 

this way, platform economies can subtly influence 

behavior through positive reinforcement that leads 

consumers to want and demand more. At the same 

time, platform companies have the incentive to 

become increasingly entrenched in our daily lives, 

providing the corresponding goods or services for 

each and every feeling we have through expanding 

the capture of behavioral data. 

As such, while monetizing and selling your data 

may be acceptable to users, it subtly shifts us onto 

a path of increasing consumerism regardless of 

consent. The incentives that draw us to partake in 

the platform economy also keep us there, in the same 

way that the 'traditional' global market has grown 

to encompass wide-reaching networks of goods 

and services which we can no longer live without.

https://sociologica.unibo.it/article/view/10443/10966
https://sociologica.unibo.it/article/view/10443/10966
https://journals.sagepub.com/doi/epub/10.1177/14407833211044568
https://www.goodreads.com/book/show/25490360-the-burnout-society
https://www.goodreads.com/book/show/25490360-the-burnout-society
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Should We Go Backwards?
We certainly cannot call for the destruction of the 

platform economy, nor can we completely shut 

ourselves off from the digital world where most of 

our interactions now start and finish. Instead, we 

can look at the core issues of the platform economy 

- namely, that platforms do not hold the best 

interests of consumers at heart. How can we redesign 

platforms to the ones that no longer work for the 

sake of promoting products and services in excess 

but actually have an offering that consumers need? 

More and more, the idea of quality over quantity 

seems like an obvious answer. A recent Substack 

newsletter called Every came to my attention 

that offers a different model of a media business 

– a collective operating on its own editorial and 

financial structure. By funding writers with a cut 

of subscription revenue and a salary, in addition to 

a more collaborative writing format that matches 

industry experts with a corresponding writer, 

relationships between stakeholders are much 

closer and more transparent. Writers can establish 

more intimate relationships with their audience 

who directly fund their content, platform sponsor

are a part of the community that Every builds, and 

overall what is being sold remains not additional 

goods and services but the quality of writing itself. Of 

course, this may only work on a smaller scale where 

you can establish a tight-knit audience interested in 

the specific niche you are working in. 

On the other end of the spectrum, the open-source 

movement has drawn some attention calling for 

greater transparency in commercial digital platforms 

and products, in particular, the opening up of the 

big data sets and code that go into creation and 

maintenance to the general public. Theoretically, 

this is a step towards a more decentralized Internet 

where companies don't hold monopolies over digital 

services and networks.

To sum up, what needs to happen is more suitable 

regulation of the relationship between platform 

companies and their audiences. Specifically, in 

the case of social media platforms, exploitative 

mechanisms that implicitly push consumers to 

certain products or behaviors that benefit third 

parties can be reconfigured to benefit consumers 

themselves.

Picture by Fauxels

https://every.to/letter
https://every.to/letter
https://sites.psu.edu/ist110pursel/2019/11/19/the-pros-and-cons-of-the-open-source-movement/
https://sites.psu.edu/ist110pursel/2019/11/19/the-pros-and-cons-of-the-open-source-movement/
https://www.pexels.com/photo/top-view-photo-of-people-near-wooden-table-3183150/
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A new digital era has emerged, transitioning the economic 
structure to a platform economy. This transition has led to 
some hidden causes of concern, showcased by the rise of big 
data and its significant privacy issues. 

Should governments intervene?

Monsoon Modi

The reorganization of the economy to 

a dominating online presence in the 

platform economy era is explicit in the 

rise of Amazon, Uber, and Netflix, to name a few. 

Companies have shifted their business model 

to generate an online profile and exploit the 

consumer’s shift to the frequent use of smartphones 

and electronics, facilitating a rise of digitally based 

capitalism. The idea of 'big data', which underpins 

the concept of the platform economy, has laid the 

foundations for this structural shift. This idea is 

often side-lined with the impact and, in particular, 

the social justice consequences of this global 

structural transition.

The Hidden Causes of Concern
The rise of the internet and new technology has 

paved the way for 'big data', which companies treat 

as a significant asset that aids profit maximization. 

This differs from the typical conventional data due 

to its variety, volume, and velocity. Big data is not 

simply a one-dimensional record set, unlike its 

counterpart, commercial, traditional data, as it now 

can retain consumer information and behavior. Big 

data is distinct due to these 3 V's, which define its

characteristics, the most significant being its 

extraordinary size regarding the data set and 

its ability to relate and contain information on 

human behavior and interactions. These distinct 

characteristics of big data set it apart from its 

predecessor.

Companies with access to interpret and analyze big 

data can see how long consumers spend on their 

site, what they are clicking on, how long they watch 

something for, what items are on their wish list, and 

what pages they follow. The extensive profile that 

companies can create regarding consumer behavior 

can be stored and used to generate an algorithm that 

matches their preferences. This tailored algorithm 

advances a company’s profits and engagement 

as it can show each consumer their desires and 

preferences. The newfound significance of data has 

been stressed by the Economist, which suggested 

that data is "the oil of the digital era".The owners 

of big data are essentially capable to reach utmost 

prosperity since not only that it can advance the 

company that the individual owns but it can also 

be sold to other companies seeking to acquire the 

information.  

Who Does Not Benefit 
From the Rise of Big Data?

Picture by ThisIsEngineering

https://www.economist.com/leaders/2017/05/06/the-worlds-most-valuable-resource-is-no-longer-oil-but-data
https://www.pexels.com/photo/code-projected-over-woman-3861969/
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The whole concept of companies profiting 

from private information and trading it among 

themselves undoubtedly sparks cause for concern 

from a consumer’s perspective. Companies’ ability 

to store and access private information through the 

‘consent’ of cookies and ads further leaves people 

open to security breaches and makes consumers 

vulnerable. Although 'consent' has been given, the 

terms and conditions are typically extensive and 

challenging to comprehend. In other cases, such as 

Instagram, consumers have no option but to agree 

to the terms and conditions. As such, consumers 

are signing away their rights to their information, 

unaware of what companies are gaining from this. 

The unlawful gains debate is evident with many 

websites asking for approval and consent to 

cookies operating on the website, which can be 

termed the ‘Cookie Law’, which requires users 

to consent for the website to gather 'cookies' or 

data files and store information. These cookies 

create behavior profiles that enable the website 

to generate personalized ads. Access to this data 

also allows for precise geolocation, undermining 

one’s privacy. Although internet users do have 

the option to ‘manage settings’ the default and 

easier option is to ‘accept all’ terms to browse 

the website quickly. This has led to the notion of 

'surveillance capitalism', which has generated a 

new form of power for companies. Companies can 

build these consumer profiles out and expand to 

predict future trends based on current behavior 

and markets. These behavioral future markets 

have allowed companies operating on the platform 

economy to grow significantly wealthy while 

leaving consumers exploited. This hidden cause of 

concern, which people are often oblivious to, has 

severe social and justice ramifications. 
Picture by Beyza Kaplan

https://www.cookielaw.org/the-cookie-law/
https://www.pexels.com/photo/photo-of-codes-on-walls-8134609/
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Firms need to be more transparent regarding their 

data policies, as seen by the Facebook Cambridge 

Analytica scandal. The scandal involved Facebook 

persistently contending that they do not sell 

consumer data. Yet, in 2018 it was recorded that 

Cambridge Analytica had taken the data of around 

50 million Facebook users. News broke out regarding 

Facebook sharing its data with other companies, 

creating data-sharing agreements. This allowed 

other companies access to their consumers’ data, 

which they were oblivious to. This obstruction of 

privacy and safety is undoubtedly a concern for 

justice. 

Another cause of concern is the inability of non-

profits to fully benefit from big data. Non-profits 

may utilize data to help developing nations gather 

information regarding poverty levels, track the 

spread of deadly diseases to help contain outbreaks 

or use data to fuel social justice movements. 

However, it needs to be processed to effectively 

utilize data, with data visualization being a 

critical component for analysis. This crucial way 

of interpreting the data is complex and demands 

highly trained and skilled workers with experience 

with large data sets. 

Some non-profit organizations do not have the 

financial resources that large tech companies such 

as Facebook have and thus cannot utilize big data 

structures to their benefit. The facilities required to 

enable the efficient use of big data range from the 

upfront infrastructure cost, such as the technology 

utilized to operate the big data platforms, to the 

management and maintenance costs. These are 

a substantial financial burden which has been 

estimated to be around $1million a year. This has 

enlarged the disparity, leaving those who cannot

keep up with the digital revolution excluded 

while the more prominent companies' profits 

grow exponentially. This factor is oftenforgotten 

regarding the narrative of the platform economy, 

which typically rests on employment issues, and 

the change to the labor force, which is in its own 

right a significant issue.

Should Governments Intervene?
Governments can be perceived as an antidote 

to resolve the issue and protect their citizens, as 

showcased by the Cambridge Analytica scandal 

and Mark Zuckerberg's trial in front of Congress 

in 2018. Innovative policies are needed to address 

the security risk we face from companies storing 

these consumer profiles and make it explicit how 

and what they are doing with the data collected. 

For governments to protect customers from 

surveillance capitalism, regulation must be enacted 

to resolve the issue of storing and selling personal 

data. A common global framework must be adopted 

to solve this issue globally and effectively so the 

rules are clear, regardless of the country. Thus, 

companies operating within the platform economy 

and utilizing big data need to accept tighter 

regulations regarding their use of data. This can be 

seen with the EU’s introduction of a set of rules on 

big tech companies, which would enable companies 

to comply with handing over data related to their 

algorithms to regulators and researchers. 

The introduction of a significant restriction on 

digital platform operating companies showcases 

the need to protect consumers and signals the end of 

their exploitation. Digital Services Act is the most 

innovative and extensive to date, increasing the 

transparency for these companies and supposedly

https://www.theguardian.com/technology/2019/mar/17/the-cambridge-analytica-scandal-changed-the-world-but-it-didnt-change-facebook
https://www.forbes.com/sites/ciocentral/2012/04/16/the-big-cost-of-big-data/?sh=2962a1085a3b
https://www.theguardian.com/technology/2018/apr/11/mark-zuckerbergs-testimony-to-congress-the-key-moments
https://www.theguardian.com/technology/2018/apr/11/mark-zuckerbergs-testimony-to-congress-the-key-moments
https://www.theguardian.com/world/2022/apr/23/eu-agrees-rules-to-force-big-tech-to-rein-in-content-or-face-huge-fines
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allowing consumers more choice and control over 

their data by having more flexibility in deciding 

what programs to install on their phones. Although 

this is a step in the right direction, these practices 

need to be adopted on a global framework and 

go further to fully protect consumers against the 

hidden concerns of these digital companies. 

Change is needed, whether by increasing 

transparency and raising awareness of the risks 

when accepting the terms of conditions online or 

by creating stricter rules for companies to fully 

and clearly disclose their data collection practices. 

Until this is addressed, injustice will continue and 

leave people vulnerable to the rise and emergence 

of new technology as the platform economy 

expands.
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The rise of social media brought a fever of optimism 
and excitement. With promises of more friends, more 
connections, and greater unity. This reality has yet to 
be actualized. Presently, social media creates greater 
division than ever – and with it, it has ushered in a 
new era of politics: digital populism. But what is it, 
and why is it on the rise?

Barney Jones

At first glance, Boris Johnson, Nigel Farage, 

and Jeremy Corbyn have very little in 

common. They all represent different 

parties; all have drastically different ideologies and 

have their own versions of Brexit, and I am sure they 

would all resent being grouped together. However, 

they are united by their utilization of digital 

platforms to spread their political ideology. Across 

the political spectrum in the UK, digital populism 

has taken a firm grasp on politics. Regardless of 

age, gender, ethnicity, and political leaning, all of 

us in the UK witnessed first-hand the prevalence of 

populist messages over digital platforms in recent 

years.

Populism is not a new political phenomenon and 

has been prevalent around the globe. In its simplest 

form, populism looks to unite the "people" against 

the "corrupt elite.” However, digital populism 

represents a blend of new and old; it is a type of 

political behavior indicated by using the internet to 

spread anti-elite sentiment and mobilize support. 

To understand digital populism, we must first 

understand why populism has seen a resurgence.

The Surge in Digital Populism
Across the globe, there has been a resurgence in 

populism. From 1990-2018, populist leaders have 

increased five times. But what has caused this? 

There is a range of country-specific explanations. 

In the UK, the origin of populism can be traced 

back to Thatcher’s premiership and the ensuing 

globalization and free market reforms introduced. 

In the past decade alone, 600,000 manufacturing 

jobs have been lost to globalization in the UK. This 

has left whole communities decimated. With the 

mainstream political parties unable to provide a 

solution, voters are forced to the extremes to find 

an answer. Voters who have been avid supporters 

of either Labour or Conservative move away out of 

sheer desperation and wanting to see any change, 

be it positive or potentially negative.

Globalization and free market reforms have 

massively fuelled inequality and slowed wage 

growth – with real wages continuing to fall since 

1970. The resulting decline in social status further 

pushes people to the populist fringes. From this, we 

The Rise of Digital 
Populism

https://www.discoursemagazine.com/politics/2022/01/25/as-britain-shows-taming-populist-forces-is-not-easy/
https://www.populismstudies.org/Vocabulary/digital-populism/
https://www.populismstudies.org/Vocabulary/digital-populism/
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can see the embers of populism have been slowly 

building up. The UK had, until recently, staved off 

populism. The enduring British Political Tradition 

of slow, gradual change and a sense of "political 

politeness" within politics kept these populist 

forces at bay. Yet, populism in the past decade 

has taken over in the UK with the 2016 Brexit 

referendum and the 2019 election of Johnson VS 

Corbyn. Both of these leaders are prime examples 

of populist figures. So, what has changed in the UK?

Succeeding Populist Movements 
Through Digital Platforms
Digital platforms have given all political actors 

a direct line of communication with millions 

of people, but populist leaders consistently 

outperform mainstream parties. A recent study 

found that populist figures triggered far more 

reactions and shares than mainstream parties. 

In the UK, UKIP in 2016 received double the 

interactions of the Conservative Party on social 

media. 

There could be several underlying factors behind 

this. Firstly, social media allows for direct 

communication between leaders of populist 

movements and the electorate. This direct link 

benefits populists for two reasons. The first 

is the charisma and personality of the leader 

can be invoked and create an almost “personal” 

relationship with potential voters. Something that 

traditional political leaders cannot emulate as 

well. Secondly, there is no longer the traditional 

political gatekeeping of traditional media outlets. 

Online posts do not face the same vigorous fact-

checking or debate in the public arena. This lack 

of debate entwined with echo chambers creates 

a fierce storm of political allegiance to populist 

leaders.

https://academic.oup.com/book/28405/chapter-abstract/228822349?redirectedFrom=fulltext
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https://demos-h2020.eu/en/populist-leaders-thrive-on-social-media
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The most prominent example of this in the UK is 

Nigel Farage. During the 2019 election, he had the 

2nd highest number of followers. Farage's social 

media outweighed Johnson, the Labor party, and 

the Conservative party – which is surprising given 

his lack of electoral success or relevance to that 

election. This social media dominance came from 

his charisma and a "man of the people" persona. 

Many of his videos will be him with a pint of beer 

or simply talking to the camera with no producers 

to be seen. This "authentic" appeal and his own 

version of "anti-politics" resonated with voters. 

This connection he created would never have been 

possible on traditional media outlets.

Secondly, the core battleground of politics is 

emotion. Populists on social media play on our 

human intuition of fairness. Our human desire 

for justice is preyed on by both populist parties 

and social media. Voters do not choose rationally, 

much like consumers who buy based on impulse 

and emotions. This is to be expected; we are only 

human. Therefore, posts on digital platforms that 

play on this raw emotion to feelings of injustice, 

anger, and fear, generate greater responses and, in 

turn, are far more popular on social media as the 

algorithms spread them across the platform. 

This process can be seen at its worst (and best, 

depending on who you're asking) on Facebook 

– where the algorithm promotes content that 

will get the highest engagement. This ultimately 

prioritizes controversial content, which spreads 

further polarizing content. No one knows the 

precise inner workings of the Facebook algorithm, 

but we do know its aim. To get people to watch as 

many adverts as possible, any subsequent spread 

of disinformation, hateful content, or divisive 

political messaging is merely a bump in the road

toward the billions of profits they rack up.

Take the 2016 Brexit referendum, in which the 

Leave campaign dominated Facebook and Twitter. 

The Leave campaign, which used Cambridge 

Analytica to successfully guide its social media 

strategy, knew that posts that invoked an emotional 

reaction garnered greater engagement. This is why 

their adverts played a far greater influence on 

voters' fears and insecurity over immigration and 

the NHS. While the Remain campaign ultimately 

lost the social media campaign due to the complex 

and hard-to-read data they promoted.

Turning  the Tide on Digital 
Populism
The growing inequality this winter will only push 

people in the UK toward the political extremes. 

Mainstream political parties are failing to provide 

the answer, leaving people with no choice but to 

look elsewhere for solutions. Much like Farage 

did in 2016, another charismatic leader will 

take his place and lead another populist revolt, 

except this time with an even greater social 

media presence, unless decisive action is taken.

Governments need to take on a far more significant 

role in regulating the social media giants – who, 

through the algorithms, promote the divisive, click 

ensuing posts that broadcast political extremism. 

Social media firms like Facebook will always 

prioritize this business model; more clicks equal 

more attention and advertising revenue. With their 

ultimate goal being profit, this is to be expected. 

To curb this, governments must be prepared to 

hand out tough fines for social media companies 

that allow misinformation to spread and do not

https://theconversation.com/uk-election-2019-heres-how-the-parties-social-media-campaigns-have-fared-so-far-126444
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https://blog.hootsuite.com/facebook-algorithm/#:~:text=The%20Facebook%20algorithm%20determines%20which,interest%20for%20each%20individual%20user.
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enforce their own rules effectively. No substantial 

change will be made until governments begin to 

hurt their bottom line.

However, this is a challenging task. Take Twitter, 

for example. Elon Musk and the previous owners 

want to promote Free Speech, yet they have varying 

definitions. Misinformation can be very different 

depending on who you are asking. Traditional 

nation-states have similar economic and political 

weights to large multinationals like Facebook. 

Their power and oversight have slowly diminished; 

thus, for an effective regularity framework, there 

must be an international effort by governments 

to effectively regulate social media. The UK alone 

cannot take on Facebook; there needs to be a 

collective effort from the leading countries. The 

Online Safety Bill, for example, is a step forward 

but ultimately, without international agreement, it 

will be very limited in its impact. Digital platforms 

and their regulation are no longer solely a domestic 

issue but also a foreign policy one.

I propose a collective regulatory framework to 

be introduced to greater police digital platforms 

and have far more powers to fine and limit profit. 

However, how much is ever achieved at grand 

international summits is yet to be seen. Instead, I 

suggest a bilateral agreement between the UK and 

USA, which would guide further conversations 

and regulations for the future, while also allowing 

the UK to take center stage in tech and innovation.
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Money Men - Dan McCrum

I n 2021, a collapsing payments processor 

named Wirecard was purchased by German 

entrepreneur Paul Bauer-Schlichtegroll, 

starting a dramatic episode that culminated 

in what was probably one of Germany's most 

prominent financial scandals. Initially, the design 

of the Wirecard itself was pretty straightforward: 

processing debit and credit card transactions. 

Soon after its rescue operation, however, Bauer 

redirected the company’s target market to the grey 

area of online businesses, predominantly gambling 

and pornography. While marked with dubious 

practices, the rebirth of Wirecard was soon followed 

by a success story. Wirecard experienced a meteoric 

rise in Germany’s business world. Starting with 

only $0.27 billion market capitalization in 2005, 

Wirecard’s market cap peaked at $18.77 billion in 

2018, a year before its full-blown scandal in 2019 

(companiesmarketcap.com, n.d.). The year 2018 

was indeed hailed as the hallmark of the fintech giant 

as it even succeeded in replacing Germany's second-

largest bank Commerzbank in the prestigious DAX 30

Index. All of these achievements crumbled like a 

house of cards after investigative journalist Dan 

McCrum unveiled the dark side of the company 

in a series of articles published on the Financial 

Times blog, which were then adapted to his 

award-winning book Money Men: A Hot Startup, 

a Billion Dollar Fraud, a Fight for the Truth.

McCrum’s investigative work began when he was 

contacted by a short seller who had been monitoring 

Wirecard’s illicit practices. The relationship 

between the company and short sellers had indeed 

always been contentious. Short sellers make a profit 

by making high-risk speculations on the decline of 

stocks' prices which, most of the time, are based on 

short sellers' analysis of companies' activities and 

trajectories. In the case of Wirecard, a number of 

short sellers had long flagged irregularities in the 

company’s accounts, while the company itself had 

often blamed short sellers for market manipulation 

by intentionally spreading false accusations in 

order to cut its share price. In 2016, short sellers

“What they found was damning. Pav Gill could watch a series of 
frauds unfold. In one email a member of the finance team sent 
himself the logo for a company. In the next he attached an in-
voice bearing that logo for payment by Wirecard, an amateur-
ish forgery. Gill soon identified a string of suspect transactions. 
Documents were backdated, contracts were signed for software 
without any involvement of the Wirecard sales or technology 
teams. The amounts for each weren’t huge, but the book-cooking 
operation had been going on for years.” (pg. 158-159)

Astria Zahra Nabila
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under Zatarra Research released a report denouncing 

Wirecard and its executives as partaking in a large-

scale money laundering conspiracy, including 

defrauding Visa and Mastercard by intentionally 

miscoding transactions, among others. A big 

question was raised in the report: how much 

Wirecard holds the interests of its shareholders? 

McCrum shortly published an article that reaffirmed 

the allegations made by the Zatarra report. This led 

to a catastrophic decline in Wirecard’s share price, 

slashing more than €1 billion off its stock market 

value. 

Wirecard fiercely retaliated, essentially accusing 

McCrum of colluding with short sellers in share-

price manipulations for the benefit of the latter who 

would gain significant profits from the downfall 

of Wirecard. Much to McCrum’s bewilderment, 

attacks also came from the public, most of which 

were under the presumption that McCrum’s 

investigative works were checkered with foreign 

bias against Germany. Any accusations against 

Wirecard were taken as a direct attack against 

Germany.

Amid a series of vicious back-and-forth attacks and 

counterattacks, McCrum and a fellow FT journalist, 

Stefania Palma, continued the investigation into 

Wirecard’s dubious operations, focusing on Asia, 

where the company had expanded its empire 

through acquisitions in the past years. With the help 

of whistleblowers, McCrum discovered how the 

majority of Wirecard’s global revenue and reported 

profits, most of which remained unaudited by the 

time of the investigation, came from only three of 

its alleged partner companies, Al Alam Solutions, 

Senjo, and PayEasy which were based in the United 

Arab Emirates, Singapore, and the Philippines 

respectively. Further investigations showed

how these three “companies” were shrouded in 

mysteries. For instance, Dubai-based Al Alam, which 

allegedly contributed €264.6 million to Wirecard's 

sales in 2016, merely employed seven staff and was 

helmed by Oliver Bellenhaus, a Wirecard executive. 

In essence, these opaque companies invented a 

number of fictitious businesses, while Wirecard 

carried out all kinds of fraudulent acts behind its 

façade of legitimacy.

Even more bewildering is the findings of Wirecard’s 

top executive’s involvement in political hotspots; 

Jan Marsalek, the COO of the company, was 

allegedly involved in funding the recruitment 

of Libyan militiamen in his bid to influence the 

flow of the migration of Libyan refugees. A look 

at Marsalek's inner circle, where several foreign 

intelligence officials reportedly belonged, strongly 

suggested that Marsalek acted as an in-between 

for right-wing populist parties by capitalizing 

on the issue of migration. A Viennese himself, 

suspicion was rife that Marsalek was in cahoots 

with former Austrian chancellor Sebastian Kurz, 

whose conservative take on migration boosted his 

electability. It remains uncertain whether other 

Wirecard executives were aware of or involved in 

Marsalek's maneuvers in the political field. 

Span over the years, McCrum's investigation into 

Wirecard ended in the downfall of the tech giant in 

2019 and the arrest of its CEO (Marsalek remains 

a fugitive, with his last trace being detected in 

the Russian borders). Nonetheless, while his 

book managed to expose the collusion of fintech 

executives and irregular organizations, the high 

point of the downfall of Wirecard is not so much 

the unethical practices of high-ranking business 

executives as the blind support of the state. For 

years, the tech darling was endorsed and protected
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by regulators, financial institutions, and even state 

officials, with former German chancellor Angela 

Merkel continuing her support for Wirecard even 

after the first reports on the company’s illicit 

activities were released. 

What is left undiscussed in the book is the 

awkward relationship between big companies and 

governments in today’s environment. Behind the 

initial widespread denial of Wirecard’s irregularities 

is a distorted sense of nationalism and misplaced 

trust in supposedly strong governments like 

Germany; the popular belief was that Germany's 

strong institutions, including its financial 

institutions, would not let large-scale fraud happen 

in the first place, while in reality, Wirecard took 

advantage of policy loopholes and market oversight 

by governments. The fintech industry is growing 

fast, and often governments lack the capacity to 

meet the ever-growing requirements in regulating 

the industry. 

In the end, while the book offers an entertaining 

story, what with the involvement of foreign spies, 

terrorist organizations, and cross-countries chase, 

the story of Wirecard reads like enjoying Le Carre’s 

novels. Regardless, McCrum still leaves room for 

readers to take their own conclusions regarding the 

villains of the story. Is it only the greedy financial 

hotshots or the complicit regulators, auditors, and 

state officials supported by outdated institutional 

infrastructure?
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Ethnic Minorities 
and The Platform 
Economy
 
About 4.4 million workers in England and Wales 
now work for gig economy platforms at least once 
a week, the Trade Union Congress reflected in No-
vember 2021. This has tripled in the last five years. 
While the platform economy provides many benefits 
to workers, there are considerable risks for individ-
uals coming from minority ethnic groups who can be 
subject to exploitation for unique reasons linked to 
race and how platforms operate. 

Hugh Dollery

Over the last 25 years, the Economics Ob-

servatory observed that wage disparity 

in the UK formal labor market between 

minority groups such as black, Pakistani, and Ban-

gladeshi and the white population have widened. 

The picture is even bleaker in the platform econo-

my, where ethnic minorities are at a disadvantage 

in salary and at risk of exploitation.

The Grey Area With Jobs Titles
Despite the flexibility that jobs from gig economy 

platforms such as online transportation or food de-

livery apps offer, workers are often exploited be-

cause they are viewed as "self-employed" and not 

as employees. For example, Uber in the UK has ar-

gued that its drivers were independent contractors, 

not the company’s formal employees. They further 

stressed that they merely acted as the mediator be-

tween the customers' needs and the drivers' ser-

vices. Uber argued it had no obligation to provide 

statutory requirements such as the national mini-

mum wage or holiday pay as drivers on the platform 

were on voluntary instead of formal employment

contracts. As a result, workers may forfeit their 

rights to form a union, maternity leave, or pensions. 

Furthermore, they can miss out on even more basic 

statutory rights of formal employment, such as na-

tional minimum wage, paid holidays, and sick pay. 

The evidence further suggests that those from eth-

nic minorities are at a higher risk of experiencing 

low pay and poor working conditions. These include 

worker (mis)classification, discriminative algorith-

mic management, and as a result, racialization. As 

Gebrial (2021) discovered through her survey of 

platform economy workers, “many platform econo-

my workers… can become excluded from their main 

source of income with no explanation”. This is es-

pecially difficult for workers whose native language 

may not be English, as the UK employment and legal 

landscape makes it difficult to effectively appeal the 

decisions behind their dismissals. 

Furthermore, due to systematic racism within wider 

UK society, platform workers are at risk of further 

difficulties concerning the rating systems many plat-
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forms deploy as part of their service. This can raise 

tremendous anxiety and concerns for many ethnic 

minority workers, leading them to believe that they 

must change how they dress, act, behave, or even 

speak to conform to what the rating system wants 

rather than what the worker feels comfortable 

doing. As McCluney et al. (2019) identify, these 

“code-switching” behaviors cause psychological 

strains and career risks for minority ethnic workers 

feeling uncomfortable about being authentic.  

Additionally, the dependence of digital platforms 

on algorithms can lead to errors regarding informa-

tion asymmetry. As many of these platforms do not 

give their “contracts” access to formal rights such 

as an HR department, the workers can be blacklist-

ed from the platform with little to no explanation, 

with sometimes no chance of repeal. Even when 

these mistakes are corrected, workers are rarely 

compensated for their job losses. 

What Can Be Done?
The nature of the platform economy is that a large 

percentage of the companies involved in it is multi-

national. Suppose platform-based firms feel nation-

al lws imposed on them to predominantprotect pla-

tform workers become too much of an imposition. 

In that case, the company may just relocate to an-

other country where regulations are less restrictive 

on their practices.

From an EU-level and supranational level, research 

conducted in two separate reports on behalf of the 

European Parliament in 2017 and 2020 found that 

states, nationally and supranationally, need to be 

doing more to safeguard and formally protect the 

rights of platform workers. While at a European 

level, the social protection of workers is enshrined 

in the Treaty of the EU, in practical terms, the real-

ity of these protections being upheld varies widely 

across member states. 

While UK campaigners were pleased with the 2021 

Supreme Court decision, which stated that Uber 

had to recognize its workforce was entitled to the 

national living wage and at least 28 days paid hol-

idays from the time that drivers log onto the Uber 

app and are willing and able to work, and while the 

French government has taken action against plat-

forms like Deliveroo for abusing workers’ rights and 

fined the platform for breaches, many campaigners 

are not entirely optimistic about the future of the 

platform economy.

This is because many are concerned that these 

platforms will continue to exploit their workforces 

in the absence of systemic change to the national 

and global economic systems. While further legis-

lation can be passed and enforced, if a global in-

ternational commitment is not adopted to regulate 

how these platforms operate, ethnic minorities and 

the most vulnerable in the labor market will con-

tinue to be the most at risk from exploitation.
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In today’s increasingly digitalized world, do 
offline awareness-raising and fund-raising 
acts still hold a meaningful place in society?

Editorial

Editorials

On the Shambles – a historic street in York, 

one late summer day in 2022, there stood 

a man whose body was painted purple, 

wearing a purple outfit, chatting with passersby. 

He wrapped the Ukraine flag around his body, and 

there were heart-shaped Ukraine flag paintings 

on each side of his face, which could almost only 

mean one thing: "He must be doing fund-raising 

for Ukraine." But is it that imperative to paint his 

whole body in purple to help Ukraine? 

Purpleman is what he is now known for, although 

it does not only involve dressing up in purple. He is 

known in the UK as a man who does slow-motion 

walks while raising awareness and funds for the so-

cial issue he is supporting. When asked about the 

origin of his persona, he immediately traced it back 

to a fated encounter in a church-turned-nightclub 

in Leeds in 2004 with the nightclub manager who 

asked if he could appear in purple – the corpo-

rate identity. It began as a for-profit persona, but 

in 2014, the trigger of social injustices eventually 

won over his procrastination from doing some-

thing about it.

He was not specific about the first major trigger, al-

though he did recall his experience with the ‘caste 

system’ that blocks one’s ability to transform one’s 

life.  His second trigger came from an encounter wi-

th a Syrian man in York who had lost 11 members of 

his family in the war.

Since he began using his persona for awareness and 

fund-raising acts in 2014, Purpleman has complet-

ed 24 social missions. He stressed that he only sup-

ports a cause to which he has a heartfelt connec-

tion. Perhaps this is what ensures his persistence 

despite the challenges that he experiences with the 

social cause that he is promoting.

The Purpleman
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PURPLEMAN: “I will never forget his face as he told me 
his story. We hugged. He cried. I struggled not to. That 
was the second major trigger and the ‘real me’ finally 
emerged, at last. My heart sang! I finally began to do 
what I’d felt inside for so long."

PURPLEMAN: “I always have a heartfelt connection 
to what I do. With the Ukraine project, I actually used 
to share a house with someone from Ukraine, and we 
became close friends, even working together. The Gren-
fell Tower fire tragedy: I used to live one mile away and 
know the area well. The Manchester Arena terror at-
tack. Again, I used to live nearby. As for Syria, I was 
in the country many years before the war started. As a 
tourist, I loved the place and its fine people. I also have 
heartfelt connections with Brussels and Barcelona, two 
places that experienced terror attacks. In both these 
places, I used the donations collected to buy flowers and 
then handed them out to strangers (with a hug)."



But people respond differently to social causes de-

pending on their perception of the severity of the 

issue. Purpleman collected over £10,000 in dona-

tions and handed that over to a York Hospital Char-

ity after completing a long slow-motion walk for 

health heroes during the COVID-19 pandemic. But, 

for helping to plant trees to offset the ecological 

harm due to consumerism, the number just stood at 

£1,000. He also said that "this awareness raising also 

attracted a lot of abuse from people who didn't want 

to be reminded of the harm their (often meaningless} 

consumption was having." 

The Deal With In-Person Connections
Seeing Purpleman on the street, raising awareness 

and funds for a cause, was almost a reminder that 

we have a life outside our digital devices that now-

adays is nearly impossible to escape. Given the 

increasingly digital nature of human interactions, 

including charitable giving, it was a wonder why 

he did not pursue his charitable act through online 

platforms. He acknowledged that he once consid-

ered that idea, though he felt that in-person emo-

tional connections are irreplaceable. 

When a real person presents him or herself in front 

of you and demonstrates devotion towards a cause, 

you can find relatability; you can feel the sincerity 

and severity of the issue that has divided society. 

He said that a child once insisted on walking with 

him in slow motion, which then turned into a mass 

– 30 children and 10 adults. There was also an in-

stance when a little girl walking by with a Russian 

lady hugged his legs and said, "I am sorry what the 

adults are doing. We do not support violence”. Or a 

time when several Ukrainian men hugged him and 

cried due to seeing his devotion to this cause. It is 

hard to recreate this through digital platforms.

There are risks to in-person fund-raising acts. In 

Purpleman’s case, extreme weather influences how 

much donations he could collect; people avoid 

public spaces when it's raining heavily or too hot. 

He also experienced verbal and physical abuse 

from passersby, from being stabbed with a hypo-

dermic needle, punched in the back, and spat on 

and kicked. To him, this happens because they are
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PURPLEMAN: "The thing is, after I ‘awakened’ to 
what I felt inside and chose to express it publicly, I nev-
er focus on the ‘negatives’ or things that 'go wrong,' I 
just focus on the end result in my mind, whether that's 
handing a toy to a war orphan, giving money to victims 
of a tragedy or sharing a group hug with people affected 
by the loss."

PURPLEMAN: "Before I personally experienced 'third 
world' poverty/suffering and war, I was not emotional-
ly connected to it; I was aware of it, but it was easy not 
to do anything about it as it didn't affect me.... Online 
stuff is fine, but it is harder to establish this emotion-
al connection between people and the cause you want 
them to support. PM in person enables people to get 
involved emotionally; I am their envoy, spreading love 
on their behalf – I am a real person they can hug and 
talk about the issues. Donors and supporters become 
friends".



either strongly opposed to the cause he was promot-

ing or are demonstrating their own perceived inade-

quacies. But he said, “any small ‘suffering’ I go through 

enables me to empathize with those I seek to help."

Purpleman is not, however, totally averse to the util-

ity of digitalization. While he receives donations 

in cash, he also collects them through debit cards 

or contactless payments. The nearby independent 

businesses offer to accept payments, which helps to 

ease the donation process. And with that strategy, 

he does not have to pay a high transaction fee, and 

100 percent of what people donated was accepted.

An encounter with Purpleman evokes the truth 

that the ‘interconnectedness’ that digitaliza 

tion claims to ensure can and should be con-

tested. We still need normal people, in the nor-

mal setting, to show us empathy so that we are 

not just addressing a cause with our human-

ness by donating something online yet lack-

ing the physical presence of being human. 

When asked if he had plans to fully retire from 

his identity as Purpleman, he responded: "In 

2015, I announced the end of PM. Every year I say 

– the end. Can't stop because of what I feel in-

side!". But maybe that’s it. We all do the extraor-

dinary for the things and the ones that we love.
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Exclusion and Challenges 
in the Platform Economy

As technological innovation and internet connectivity massively evolved throughout 
the decade, the intensity of digital platform adoption in economic activities increased 
significantly. Businesses have started to consider developing platform-based strategies 
to remain relevant and competitive. Various products and services are offered. This, 
however, led the global economy to a massive change in the labor market, especially 
in terms of occupation structure. While demand for some occupations is predicted to 
decline or even diminish, demand for other jobs is expected to escalate in the platform 
economy. 

Platform economy offers various benefits to customers, businesses, and workers. Ac-
cording to the latest JP Morgan Report, approximately 8 percent of US families made 
a living from the online platform in the year before the COVID-19 pandemic. Another 
research by Bain & Company (2021) shows that at least 46 percent of surveyed driver 
partners in Southeast Asia were unemployed before working for Grab, and 87 percent 
of retail MSMEs in the region can reach more customers using e-commerce platforms.  
Despite all the benefits the platform economy brings, its disadvantages and challenges 
are essential for us to focus on. Among them are the potential job loss and social exclu-
sion for those who have no access to the internet and people with disability.

Izyan Pijar Bungabangsa
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PART 1
LABOR MARKET CONDITIONS

IN THE PLATFORM 
ECONOMY ER A
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OCCUPATIONS AT HIGH R ISK OF 
AU TOM ATION

Driven by Digitalization and Technological 
Development, a significant change in the 
current occupation structure is anticipated.
Some occupations are more likely to be replaced by automation and digital 
technology. According to Ding and Molina's study, Data Entry, Bill and Account 
Collectors, Mail Clerks and Operators, Order Clerks, Legal Secretaries, 
Information and Record Clerks, Sewing Machine Operators, Helpers–
Installation, Maintenance, Repair Workers, and Payroll and Timekeeping 
Clerks have 99 percent possibility of getting cut off.

Source: Ding & Saenz Molina (2020). “Forced Automation” by COVID-19? Early Trends from Current 
Population Survey Data. Community Development and Regional Outreach Discussion Paper.
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Figure 1. Automation Risk Probability



In 2018,
the number of Computer Operators, Executive Secretaries and Executive Administrative 
Assistants, Word Processors and Typists, Switchboard Operators, Machine Feeders, 
Offbearers, and Telemarketers has already declined by more than 50% compared to its 
number in 2017. However, other jobs are predicted to grow in demand. such as data analysts 
and scientists, AI and machine learning specialists, robotics engineers, information 
security analysts, and digital transformation specialists. The trend and prediction suggest 
that lower-skilled jobs are very likely to be replaced by other occupations that require 
more advanced digital skills and technical expertise.

Source: Ding & Saenz Molina (2020). “Forced Automation” by COVID-19? Early Trends from Current 
Population Survey Data. Community Development and Regional Outreach Discussion Paper.

.

.
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Figure 2. Employment Change (2007-2018)
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As automation outperforms humans in 
various lower-skilled occupations,
people are expected to undertake tasks that machines are less capable of, including 
those requiring expertise, human communication, and people management. 
The occupations predicted to grow in the platform economy will require higher 
educational qualifications. For Indonesia and some other developing countries, 
McKinsey & Company projected a positive net change in employment for all 
education levels in 2030 compared to 2014. However, in terms of job growth, 
occupations currently requiring college and advanced degrees will experience 
the highest increase (66 percent and 52 percent) among all education levels.

Source: McKinsey&Company. (2019). Automation and the future of work in Indonesia: Jobs lost, 
jobs gained, jobs changed. 

Figure 3. Percent of Job Growth for Each Education Level 
Required, 2014–2030 (Does not include new occupations created)
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Source:  McKinsey&Company. (2019). Automation and the future of work in Indonesia: Jobs lost, jobs gained, 
jobs changed. 

Automation differs across countries.
McKinsey&Company analysis predicted that in Indonesia, 16 percent of the 2016 work 
activities can be automated by 2030, equivalent to the output of 23 million workers, under 
the midpoint automation adoption scenario. The number is lower in India (12 percent) 
and higher in developed countries such as the United States (20 percent), Germany (22 
percent), and Japan (26 percent). Under the fastest scenario, the percentage will increase 
to around twice as much. In the slowest scenario, the proportion will be nearly zero in 
India, Indonesia, Mexico, and China.
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Figure 4. Percent of Full-Time-Equivalent Hours Expected to be 
Automated in Three Automation Scenarios



PART 2
THE DIGITAL DIVIDE

IN THE PLATFORM 
ECONOMY ER A
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Some people are struggling with 
internet access unavailability.
According to the 2021 OECD data, more than 15 percent of people in 
Brazil, Bulgaria, Costa Rica, and the United States had no access to the 
internet 

Source: OECD (2022), Internet access (indicator).
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Figure 5. Percentage of Households Who Reported That They 
Had No Access to The Internet (2021)



UNICEF MICS6 data from Vietnam, 
Suriname, Thailand, Fiji, and Palestine
demonstrate the relationship between income and internet access at 
the household level. Higher earnings are associated with an increased 
likelihood of enjoying the privilege of accessing the internet at home. 
The poorest income quintile in all five countries has the highest share of 
households with no access to this, more than ten times higher than the 
wealthiest quintile.

Source: UNICEF. MICS6 data from Viet Nam, Suriname, Thailand, Fiji, and Palestine.
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Figure 6. Percent of Household That Have No Access to 
Internet at Home (2017-2021, Latest Year Available)
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PART 3

EMPLOYMENT PROSPECTS OF 
PEOPLE WITH DISABILITY

IN THE PLATFORM 
ECONOMY ER A
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People with disabilities often face 
discrimination in the labor market.
In 2018, only 50.8 percent of people with disability in Europe were employed, which 
is 25 percent lower than those without disabilities. A similar thing also happened in 
the United States, where only 31.4% of disabled people are employed compared to 
72.5% of the non-disabled in 2021 (Department of Labor, 2021).

These numbers are potentially exacerbated as a notable proportion of disabled 
people lack the skills to perform well in the platform economy. Less than one-
third of people with disability aged 30-34 received tertiary education in Europe in 
2018. The condition is even worse in Indonesia. Only 3.38 percent of people with 
disability who are older than 15 years old completed tertiary education in 2020 
(National Bureau of Statistics, 2020). 

Source: Disability Hub Europe. (2021). An Inclusive Digital Economy for People with Disabilities.
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Figure 7. Employment Disparity Between People with and without 
Disability in Europe (2018)



To assess the prevalence of ICT skills, UNICEF 
MICS6 collects information on the recent 
use of ICT skills. 
According to this indicator, individuals with ICT skills are people aged 15-49 
years who have undertaken certain computer-related activities in the last three 
months. Figure 8 presents ICT Skills data in Suriname 2018. It discloses that men 
with disability are more likely to perform 6 out of 9 mentioned activities than men 
without disabilities, although the difference was not so distinctive in most of it. For 
women, on the other side, those with disability are less likely to use all ICT skills 
observed compared to non-disabled women.

Source: Disability Hub Europe. (2021). An Inclusive Digital Economy for People with Disabilities.

.
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Figure 8. Proportion of women and men aged 15-49 years with ICT 
skills in Suriname (2018)



In Low- and Middle-Income Countries, 
People with disability have a smaller share 
of mobile and smartphone ownership and 
are less likely to use mobile internet.
The gaps are calculated by dividing the share differences in ownership/usage 
between the two groups (People without disabilities minus people with disability) 
by the ownership/usage share of the people without disabilities. The reasons for the 
digital divide vary from lack of access, family approvement, affordability, literacy and 
skills, and concerns about safety and security. For instance, people with disability in 
India, Uganda, Pakistan, and Bangladesh also perceive mobile as irrelevant to them.

Source: GSMA. (2020). The Digital Exclusion of Women with Disabilities. A Study of Seven Low- and 
Middle-Income Countries.
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Figure 9.Gadget Ownership dan Mobile Internet Use Gap 
Between Disabled and Non-Disabled People (2019)
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How Do We Ensure Inclusion in 
the Platform Economy?



Thank you to all of the parties 
who have contributed to being the 
source of our insights, in sharing 
their knowledge and thoughts 
through writing.
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